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Program:M.B.ASubject / Branch:Management  

Year: 2nd     Semester:IV th  

Course Title:Business Ethics & Soft skillCourse Code:FMM140402 

Course Type:Core: Compulsory Course Credit: 04 

Pre-Requisite: 10+2+3(Commerce & Management or Any Graduation from Any 

Recognition University) 

Rationale:Business Ethics & Soft skillis the study of to understand Ethics and 

Skill in order to implement the best practices of marketing in real world.  

Teaching Examination Scheme: 

Teaching (Hours/week) Examination Scheme 

Lecture Tutorial Practical Internal 
External Total 

4 0 0 
Mid CE 

20 10 70 100 

 

Course Objective: 

The course aims to familiarize the students with the basics of Business Ethics and 

Soft Skills and its applications. 

 

Course Outcome: 

The course aims to familiarize the students with Business Ethics and Soft Skills. 

1. Launch a new, or evolve an existing, career path in Business Ethics and Soft 

Skills. 

2. Develop a Business Ethics and Soft Skills plan that will address common 

marketing challenges. 

3. Improve Return on Investment for any Business Ethics and Soft 

Skillsprogram. 
 

 

 

 

 

 

 

Content 

Unit Description in detail Credit Weightage  



I Business Ethics - Introduction  

Business Ethics – Nature, Concept, Definition & 

Scope, 3Cs of Business Ethics, Benefits of managing 

ethics in the organization, Ground rules of Ethics, 
Ethical Dilemmas – Meaning, methods of resolving 

ethical dilemmas, Approaches to resolving ethical 

dilemmas 

1 25 % 

II Corporate Social Responsibility  

Arguments for social responsibility, Business as 

responsible person, Social responsibilities of business 
towards different groups, Business Ethic’s core 

responsibilities of Entrepreneurial performance, 

Promoting value based governance in 
organizations. 

1 25 % 

III Elements of Soft Skills  
Introduction , Importance of soft skills, improving soft 

skills and practicing soft skills, , attributes regarded 

as soft skills: Time and Stress Management - Time 
Management matrix, Steps of successful time 

management, Difference between time savers and 

time wasters. Sources of stress, effects of stress and 
stress management tips. 

1 25 % 

IV All about Attitude  

Introduction , meaning, factors which form attitude, 

ways of changing attitude in person, obstacles in 
developing positive attitude, developing Positive 

Attitude , workplace attitude and Power of Positive 

Attitude. Team building and team work skills, 
characteristics of effective team, role of team leader 

and team members. 

1 25 % 

 

 

 

 

 

 

Reference Books: 

S. K. Bhatia, Business Ethics & Corporate Governance, Deep & Deep Publication 

Pvt. Ltd., New Delhi.S.A. Sherlekar, Ethics in Management, Himalaya Publication, 

New Delhi. 

Alex K.,Soft Skills Know Yourself and Know the World, Sultan Chand & Sons New 

Delhi 



Managing Soft Skills for Personality Development by B. N. Ghosh, Tata McGraw 

Hill education 

Personality Development and Soft Skills by Barun K.Mitra, Oxford University Press 

Suggested Readings: 

1.Soft Skills, by S. Hariharan, N. Sunderrajan and S.P. Shanmugpriya, Neha 

Publication and Distributors 

2.Communication Skills and Soft Skills : An Integrated Approach (With CD) by E. 

Sureshkumar and ShreehariPearson India 

Online Resources: 

1. https://www.pdfdrive.com 

2. www.slideshare.net 

Practical / Activities: 

1. Quiz using Google Forms or Quizzes 

2. Breakout room activity  

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 



 

GOKULGLOBAL UNIVERSITY 

DEPARTMENTOFCOMMERCE 

SUBJECTNAME_:HUMANRESOURCE&MANAGEMENT 

SUBJECT CODE:FCB230102 

Typesof course:Core Compulsory 

B.COMSEM-III,Syllabus(effectivefromJune2018) 

The course aims to familiarize the students with concepts of Human Resource Management 

and its applications in Organization. 
 

TeachingScheme 

 

 

 

Credits 

Evaluation Scheme 

 

Th 

 

Tu 

 

P 

 

Total 

Internal External Total 

Marks 
TH PR TH PR 

4 - - 4 4 30 - 70 - 100 

 

Th:-Theory,Tu:-Tutorial,P:- Practical 

 

SrNo. SubjectContent 
Teaching 

Hours 

Weightage 

(%) 

1 HumanResourceManagement: 
Meaning, Features, Difference between personal 

Management and Human Resource Management, 

Objectives,Importance,OperativefunctionsofHRM, 

Qualities of H.R Manager, Role of H.R Manager. 

10 25 

2 HumanResourcePlanninginaCorporateSector: 

Meaning, Objectives, Factors Affecting, Process, 

Benefits, Limitations of H.R. Planning. 

Recruitment:Modernselectionprocedureandits 

advantages 

Training:Meaning,Needs,Objectives,Procedure, 

Advantages and Limitations of training. 

Human Resource Development: Meaning, 

Characteristics,Needs,Functions,andTechniquesor 

Methods of HRD 

10 25 

3 PerformanceAppraisal:Meaning,Objectives.Brief 

idea of human resource accounting, psychological 

appraisal,managementappraisal,utilityandproblems of 

performance appraisal. 

Promotion:Meaning,Basis,MeritsandDemeritsof 

Promotions 

Transfer:Meaning,causesandguidingprinciplesof 

transfer. 

Demotions:Meaning,causesandguidingprinciples of 

demotions. 

10 25 



 Morale: Meaning, factors affecting, sign of low 

morale and its preventive measures, factors 

contributinghighmorale.Importanceofindustrial 
morale. 

  

4 JobDesign:Meaning,approachesofjobdesign, 

Briefideasofjobrelations,jobenlargement,job 

enlargement-factors affecting ofjob design, 

importance ofjob design. 

QualityofWorkLife:Meaning,conditions,specific 

issues in QWL, H.R. activity and its effect on QWL 

Quality Circles: Meaning, objectives, organizational 

structure of Quality circle, advantages and problems 

ofQualitycircle. 

10 25 

 

ReferenceBooks: 

1. PersonalManagement –JucioucMichel –RD. Irwin–Homewood. 

2. ManagementConceptandPractice–ManamohadPrasad–HimalayaPublishing 

House. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

GOKULGLOBAL UNIVERSITY 

DEPARTMENTOFCOMMERCE 

SUBJECTNAME:COMMERCIAL COMMUNICATION 

SUBJECT CODEFCB230105 

Typesof course:Core Compulsory 

B.COMSEM-III,Syllabus(effectivefromJune2018) 

 

The course aims to familiarize the students with concepts of commercial communication and 

its applications in business. 

 

TeachingScheme 

 

 

 

Credits 

Evaluation Scheme 

 

Th 

 

Tu 

 

P 

 

Total 

Internal External Total 

Marks 
TH PR TH PR 

4 - - 4 4 30 - 70 - 100 

 

Th:-Theory,Tu:-Tutorial,P:- Practical 

 

SrNo. SubjectContent 
Teaching 

Hours 

Weightage 

(%) 

1 Developingthemeeitherfororagainst: 

1. Indiais fitfordemocracy 

2. womensarebetterrulers. 

3. Marriageis a curse. 

4. Consumer’sprotectionActseemsuseless. 

5. Englishshouldbecompulsoryatcollegelevel. 

6. Villagelifeisbetter than citylife. 
7. T.V.programmes areawasteof time. 

10 25 

2 Banking correspondence: 

1. Openingasavingaccount 
2. Errorin thepassbook 

3. Impolitebehaviourofa bankemployee 

4. Stoppaymentofthe cheque 

5. DeductionofL.I.C.premiumfromasaving 

account. 

6. Askingfor aloan. 

10 25 



3 Internetande-commerce 

1. What is anInternet. 
2. HistoryofanInternet. 

3. Usage,advantages anddisadvantagesofan Internet. 

4. Whatisan e-commerce. 

5. Historyofane-commerce. 

6. Advantages anddisadvantagesofane-commerce 

7. Businessmodelsofane-commerce. 

10 25 

 (A)Business to Consumers (B2C) 

(B)Business to Business(B2B) 

(C)Consumers to Business (C2B) 

(D)ConsumerstoConsumers(C2C) 

(E)BusinesstoGovernment(B2G) 

  

4 Commercialterms: 

1. AccountCurrent 
2. CurrentAccount 

3. BankStatement 

4. Bank Rate 

5.CirculatingAssets 

6. IntangibleAssets 

7. TangibleAssets 

8.Arbitrage 

9.Pivotals 

10. PayOrder 

11. Post Date 

12. ReservePrice 

13.Warranty 

14.Guarantee 

15. RightShares 

16. AnteDate 

17. Indenture 

18.Hypothecation 

19.ReferendumContract 

20.Reserve Fund 

10 25 

 

Referencebooks: 

 Businesscommunication-Rai&Rai, Himalaya publishinghouse,Mumbai 

 Businesscommunication-HomaiPradhan,BhendeD.S. ,Thakur Vijaya. 

 Mediaandcommunicationmanagement-C.S.Rayudu-Himalayapublishing 

house,Mumbai 



 

 

 

 

 

 

 

 

 

 

 

 

 

 


































